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GENERAL PROVISIONS

Rights Guaranteed by the Law 

Article 1 

The present Law regulates citizens’ right to public information as a natural right to free expression of a variety of views and ideas, as well as journalists’ rights and duties. 

The right to public information implies citizens’ right to seek, receive and impart information, views and ideas.  

The media carries out the task of public information. 

Objective and Contents of the Law 

Article 2 

This Law provides openness of state bodies and political institutions to public, citizens' right to accurate and timely information, information treated as a public service, protection of journalists’ professional integrity, responsibility for publicized information, respect for privacy and other forms of confidentiality, modes of journalists’ organizations and judicial protection of the right to public information.  

PRINCIPLES

Access to Public Information 

Article 3 

Public information shall not be subject to censorship. 

No one shall restrict the freedom of public information, particularly by misusing state or personal control over the media. 

All the state bodies, their representatives, public services and their representatives, as well as political parties are obliged to inform the public about their activities and circumstances vital for their operation. 

Public Information Obligation 

Article 4 

Every citizen shall be entitled to be accurately, timely and comprehensively informed about all significant developments and ideas by the media. 

The media shall be obliged to accurately, timely and comprehensively inform citizens about all significant developments and ideas. 

Special Rights and Duties of Journalists 

Article 5 

Journalists shall enjoy special rights and have special duties while pursuing their professional tasks aimed at informing citizens and realizing the objectives of this Law.  

A journalist shall bear no consequences whatsoever for a view he/she publicizes in the process of performing his/her professional task. 

State bodies and public services shall make it possible for journalists to carry out their professional tasks related to their activities. 

Public Information as Public Service 

Article 6 

Public information shall be a service to which each individual citizen is entitled. 

Each individual citizen shall have the right to obtain or use any media at his/her discretion. 

Any kind of monopoly on public information shall be prohibited.  

Responsibility in the Domain of Public Information 

Article 7

A source of information or a view, an owner of a media outlet, an editor-in-chief of a media outlet and a journalist who reported the information or view shall be taken responsible for the damage inflicted by their publication. 

Criminal Responsibility 

Article 8

Inciting, assisting in and committing crimes via the media shall be taken as aggravating circumstances in criminal proceedings. 

Protection of Privacy 

Article 9 

The media shall respect citizens’ privacy and inviolability of human dignity. 

Exceptionally, information about a person’s private life can be publicized inasmuch as permitted by that person or insofar as that person usually allows it with regards to the role or function he/she has in public life. 

The right to privacy can be restricted in the case of persons holding state of other public offices, when information includes facts the public is justifiably entitled to know. 

Protection of Classified Information 

Article 10

Information clearly labeled as business, state, military or official secret shall not be publicized. 

Exceptionally, such information can be publicized, if it is obvious that they should not be treated as classified. 

Citizens’ Role in Public Information 

Article 11 

Owners of the media shall appropriately secure interactive relations between newsrooms, journalists and the public. 
International Cooperation 

Article 12 

Unless they provide justifiable reasons for the contrary, owners of the media shall not refuse to cooperate or promote cooperation with foreign media in terms of professionalism, programming and technology. 
A MEDIA OUTLET 
Definition of a Media Outlet 

 Article 13 

A media outlet is a means of communication, which continually and frequently – by the use of words, pictures and sounds – transmits latest and timely information about facts, developments, events and views on everything not standing for personal, state, political, business or military secret to unlimited and potentially infinite number of people.  

Besides latest and timely information about facts and views, a media outlet shall publicize other contents as well. 

Newspapers, radio, television and news agencies shall primarily be treated as the media.  

Special Cases 

Article 14

Each individual program aired by radio or television, or broadcast at more than one frequency shall be treated as a single media outlet.

If different radio or television programs, even when produced by the same owner of a media outlet, are broadcast at different frequencies, each individual program shall be considered a single media outlet. 

Each special service provided by a news agency can be treated as a separate media outlet.  

Each newspaper with a name of its own shall be considered separate media outlet.  

If a newspaper has several issues published under the same name, all the issues shall be treated as a single media outlet. 

What Shall not be Defined as a Media Outlet 

Article 15 

A means of communication the contents of which lack major properties quoted under Article 13, para 1, of this Law shall not be defined as a media outlet. This particularly refers to:

· A means of communication appearing in public less than 12 times annually;

· Periodicals featuring material of special interest to particular expert audiences;

· Publications and programs exclusively composed of advertisements, commercials and market-oriented information;

· Newspapers, bulletins and similar publications aimed at in-house information and not publicly distributed;

· Leaflets, posters and similar material.  

Right to Deal with Public Information 

Article 16 

Any legal person or entrepreneur can own a media outlet, under the condition that it/he/she is registered for appropriate business in line with corporate law.  

A media outlet shall not have the status of a legal person, but shall stand for a mode of its owner’s activity. 

Political parties shall not own the broadcast media. 

Decision on Founding a Media Outlet 

Article 17 

A media outlet shall be founded by an owner's decision that necessarily includes its name, a summary of its contents and intervals at which the media outlet appears in public.  

DISTRIBUTION OF THE MEDIA 

Ways to Distribute the Media 

Article 18 

The media shall be distributed appropriately, in particular by the means of newspaper sales, newspapers distributed free of charge, broadcasting of radio programs and broadcasting of TV programs at allocated frequencies, sale or free distribution of audio or video recordings, telephone, cable, post, telegraph and the Internet.  

Freedom to Distribute the Media 

Article 19 

Free distribution of the media is an imperative condition for exercising citizens' right to public information.  

Distribution of domestic and foreign media shall be free. 

Necessary Restrictions 

Article 20 

Free distribution of the media shall in no way breach other regulations, particularly those dealing with trade, taxes, urban planning, traffic and telecommunications.  

Other regulations, particularly those dealing with trade, taxes, urban planning, traffic and telecommunications shall in no way restrict free distribution of the media more than it is necessary.   

Ban on Discrimination on the Media Market 

Article 21 

A person dealing with distribution shall not be entitled to refuse distributing a media or set conditions for its distribution that are contrary to market principles.   

A person providing technical services necessary for distribution of the media shall not be entitled to deny a service as such or set conditions for its providing that are contrary to market principles. 

Distributor of the Media 

Article 22 

Any legal person or entrepreneur shall be entitled to distribute the media in line with corporate law.   

An owner of a media outlet shall be entitled to distribute his media either on his own or through services provided by other people, in line with corporate law.  

Impossibility of Imposing a Ban 

Article 23 

No one shall be entitled to impose a ban on distribution of a media.  

Exception to the Rule 

Article 24 

Exceptionally, if a media outlet has served as means of committing crimes such as calling for forceful change of constitutional order, inciting ethnic, racial and religious hatred and intolerance, advocating aggression or any other crime liable to over 5-year imprisonment, the court engaged in criminal proceedings may order - in line with the Law on Criminal Procedure - temporary confiscation of objects, particularly newspapers, printing plates, audio or video recordings and computer disks, when it deems those objects might be used as evidence in criminal proceedings or prevent commitment of another crime or follow-up of the crime, even in the case an order as such prevents distribution of a media. 

The exception under para 1 of this Article does not affect ruling of security measures, as a sanction stipulated by the criminal law.  

A protective measure involving confiscation of an object and resulting in hindering distribution of the media shall not be ruled in the course of a misdemeanor procedure.   

Exceptional Circumstances 

Article 25

In exceptional circumstances when citizens move in restricted areas such as barracks, hospitals or prisons, a person in charge of such area shall neither actively nor passively restrict the supply and use of the media. 

THE MEDIA REGISTER  

Purpose of the Register 

Article 26 

The purpose of the Media Register is to protect the right of a media outlet to a name of its own, to protect journalists’ rights, to help asserting responsibility for a published information and to provide statistical data. 

An entry into the Register is a declarative act testifying of a media outlet’s existence and a constitutive act asserting a media outlet’s right to a name of its own.  

Relevant Body 

Article 27 

A relevant body shall decide on a media outlet’s registration and be in charge of the Register.  

A head of the relevant state body shall be authorized to pass a regulation on handling the Media Register.  

Subject of Registration 

Article 28 

The media owned by residents of the Republic of Serbia shall be entered into the Register.   

The media owned by the Republic or local authorities shall be entered into the Register.  

Correspondent offices of foreign media shall be entered into the Register.  

Transparency of the Register 

Article 29 

Any person shall be entitled to examine the Register and obtain a copy of a registry certificate.  

Data Entered into the Register 

Article 30 

The Register shall include the following data: the name of a company, its head office, an owner’s registration number, the name of a media outlet, the date of its official establishment, intervals at which it appears in public, name, address and personal identification number of a managing/chief editor(s) and an editor-in-chief. 

In the case of TV or radio program, a frequency or a channel they broadcast at shall be entered into the Register. 

Facsimiles of a media outlet’s imprint and its abbreviated imprint shall be entered into the Register.  

Several Managing Editors 

Article 31

If a media outlet has more than one managing/chief editor, personal data on each, as well as his/her range of authority shall be entered into the Register. 

If a media outlet has more than one managing editor, an editor-in-chief shall be appointed. 

Name of a Media Outlet 

Article 32 

An owner shall be entitled to protect the name of his media outlet in accordance with regulations on the protection of a company name.  

Principle of Priority 

Article 33

A media outlet under the name that has already been registered shall not be entered into the Register.  

A media outlet under the name so much resembling an already registered name of another media outlet that such resemblance may confuse the public shall not be entered into the Register. 

A name of the media outlet that has been deleted from the Register shall not be used as the name of another owner’s media outlet within two years from the day the decision on deletion has become effective. 

Forbidden Name 

Article 34 

The name of a media outlet shall not contain insulting words or signs.  

The name of a media outlet shall not contain the elements that cannot be included in a company' name.   

If introduction of certain elements in a company's name necessitates a specific permit, i.e. approval, the same condition shall have to be met when the same elements are introduced in the name of a media outlet.  

Application for Registration 

Article 35 

Application for registration of a media outlet shall contain data quoted under Article 30, paras 1 and 3, of this Law. The decision on founding a media outlet, documents testifying to the contents of the application, and facsimiles of the imprint and abbreviated imprint shall be enclosed to the application.  

Application for registration of a media outlet shall be signed by an owner's legal agent and a managing editor.  

Decision on Entry into the Register

Article 36 

A decision on a media outlet's entry into the Register shall contain data quoted under Article 30, paras 1 and 2, of this Law.  

The date of submitting an application shall be filed in the Register as the date of entry into the Register.  

The decision of a media outlet's entry into the Register shall be conveyed to the applicant and published in the Official Bulletin of the Republic of Serbia.  

If a relevant body fails to make a decision within 15 days, it shall be taken that a media outlet has been entered into the Register.  

Denial of Entry into the Register 

Article 37 

The relevant body can decide to deny entry into the Register, if it finds that the means of communication that has submitted its application cannot be treated as a media outlet by the letter of this Law or has not met other conditions for being entered into the Register.   

Deletion of an Entry 

Article 38

Either ex officio or at any person's request, the relevant body can decide to delete from the Register the means of communication that has permanently lost distinguishing features of a media outlet or has not duly notified the relevant body about changes in the data that are entered into the Register or has been left without a managing editor.  

The decision that a media outlet has been deleted from the Register shall be conveyed to the requester, an owner of the media outlet and all journalists' associations, and shall be published in the Official Bulletin of the Republic of Serbia.  

Legal Remedies 

Article 39 

A complaint cannot be lodged against the relevant body's decision. 

Any interested party can initiate administrative procedure against the relevant body's decision.  

The court in charge of administrative disputes shall decide, in a public trial, the case subject to general jurisdiction.    

Notifying about Changes 

Article 40 

The relevant body shall be notified about changes in the data that are entered into the Register within 15 days from the day any change has taken place.  

The procedure concerning application for registration, stipulated by this Law, shall also be applied to application for registration of changes.  

Exceptionally, managing editor himself/herself shall be entitled to sign the notification that he/she has resigned.  

IMPRINT/IDENTIFICATION SIGN

Obligation to Publish/Air Imprints/Identification Signs 

Article 41

All the media shall be publishing/airing their imprints and abbreviated imprints/identification signs.  

Newspaper Imprint 

Article 42

A newspaper imprint shall contain: the name of a paper, the name of an owner’s company and the owner’s head office, the name of a managing editor and the date of each issue. 

An abbreviated imprint shall contain just the name of a paper and the date of each issue.  

An imprint shall be published at an appropriate place in a paper, while an abbreviated imprint shall be published on the margin of each page.  

An imprint and an abbreviated imprint shall be published in every issue of a newspaper.  

Identification Sign of a TV Program 

Article 43

An identification sign of a TV program shall contain the following visual graphics: the name of a TV outlet, the name of an owner’s company and the owner’s head office, the name of a managing editor and the frequency the program is broadcast at.  

An abbreviated identification sign of a TV program shall be an element characteristic of its name.  

An identification sing of a TV program shall be aired as opening and closing credits any day the program is broadcast and, if the program is broadcast daily, at appropriate time between midnight and 2:00 a.m. 

An abbreviated identification sign of a TV program shall be broadcast throughout the program.  

Identification Sign of a Radio Program

Article 44

An identification sign of a radio program shall contain the following audible graphics: the name of a radio outlet, the name of an owner’s company and the owner’s head office, the name of a managing editor and the frequency the program is broadcast at.  

An abbreviated identification sign of a radio program shall be an element characteristic of its name.  

An identification sing of a radio program shall be aired as opening and closing credits any day the program is broadcast and, if the program is broadcast daily, at appropriate time between midnight and 2:00 a.m. 

An abbreviated identification sign of a radio program shall be at least broadcast at two-hour intervals throughout the program.  

Imprint of a Wire Service 

Article 45

A wire service imprint shall contain: the name of a news agency, the name of an owner’s company and the owner’s head office, the name of a managing editor and the date of transmitted information.  

An abbreviated imprint shall contain just the name of a news agency and the date of transmitted information.   

A wire service imprint shall be published at least once a day for each subscriber receiving the service on that particular day. 

A wire service imprint and an abbreviated imprint shall be published in every transmitted information.   

Other Media 

Article 46

Other media shall be publishing their imprints/identification signs in an appropriate way.  

Way to Publish Imprints/Identification Signs 

Article 47

An imprint/identification sign shall be integrally published/aired and shall be clearly separated from the rest of a media outlet’s contents. 

ACCESS TO INFORMATION 
State Bodies 

Article 48

The state bodies shall hold press conferences regularly or when necessary and shall issue press releases.  

If a state body deem a press conference unnecessary, it can issue just a press release.   

The state bodies shall make it possible for journalists to examine all official documents, except classified ones.  

The state bodies shall issue accreditations to journalists from each registered media outlet at the request of its owner, journalists for registered foreign correspondence branches included, in three days at the most. 

Spokesperson 

Article 49 

By acts of their own, the state bodies shall appoint a person in charge of informing journalists (spokesperson). 

If press conferences are not being hold or press releases not issued, while journalists deem the public is interested in a state body’s work, a spokesperson shall be obliged, at journalists’ request, to impart information at any time, except at ill time.  

If a state body has not appointed a spokesperson, a head of that state body shall be considered person in charge of informing journalists.  

Distribution of Press Releases 

Article 50 

The state bodies shall distribute press releases in a way that secures the largest possible publicity.  

The state bodies shall inform managing editors of all media outlets the journalists of which are accredited to it about date, time and place of a press conference.  

MPs and Deputies 

Article 51 

MPs and deputies shall inform journalists about their activities at any time, except at ill time, if journalists deem the public is interested in their work. 

Public Services, Institutions and Local Authorities 

Article 52 

Public services, cultural institutions and local authorities shall, at journalists’ request, impart information about their operations at any time, except at ill time, if journalists deem the public is interested in their work or if they do not hold press conferences or issue press releases. 

Political Parties 

Article 53 

Political parties shall inform journalists about their activities in keeping with regulations applied to the state bodies by this law.   

Meetings of political parties’ main committees shall exclude journalists in exceptional cases only. 

Legislatures and Assemblies 

Article 54 

Sessions of the Serbian Legislature, sessions of its committees, and sessions of provincial, city and municipal assemblies shall exclude journalists only when necessary to protect an official, state or military secret. 

Government 

Article 55 

After each session the government shall be obliged, at journalists’ request, to impart information about the course of the session and issues on its agenda.  

Equal Treatment of Registered Media Outlets 

Article 56 

The state bodies, political parties, public services, cultural institutions, local authorities, MPs and deputies shall treat equally all journalists publicizing information related to their activities. 

Exception to the Rule  

Article 57 

Exceptionally, when either domestic or foreign protocol, or technical or organization reasons require that the number of attending journalists be limited, advantage can be given to the registered media outlets that provide the largest audiences with relevant information.

Interview 

Article 58 

Any person, state officials included, shall freely select among journalists eager to interview him/her.    

Denial or acceptance of an interview shall not be considered violation of the right to public information.  

A journalist shall not publish an unauthorized interview if the person he/she interviewed specifically asked to authorize it before publishing. 

Press Release 

Article 59 

Anyone who has given a statement at a press conference or in the capacity of a spokesperson shall not be entitled to ask for prior authorization of his/her statement. 

JOURNALISTS 

Legal Definition of a Journalist 

Article 60 

By the letter of this Law, a journalist is a person assigned to participate in creating essential contents of a media outlet, and possesses a journalist ID card. 

Journalist ID Card 

Article 61 

An owner of a media outlet or a professional journalist organization shall issue a journalist ID card in an ordained form to a journalist.  

The relevant body quoted under Article 27, para 1, of this law, shall provide a professional journalist organization or owner of media outlet with sufficient number of the form’s copies. 

A head of the relevant body shall decide on the form of the journalist ID card and set down detailed rules according to which it to be issued. 

Journalists’ Right not to Reveal Information 

Article 62 

A journalists shall be entitled to deny anyone information that will reveal his/her source or place and time where or means by which he/she has obtained this information.   

Exceptionally, a journalist shall not be entitled to deny information under para 1 of this Article to a court or the police, if the information relates to planning of crimes quoted under Article 24, para 1, of this Law. 

Direct Knowledge 

Article 63 

A journalist shall not be entitled to refuse to testify in criminal proceedings about an event he/she has attended or about other direct knowledge he/she has obtained, regardless of the fact that he/she has been present or gained direct knowledge while pursuing his/her journalist assignment, except if a testimony as such would violate his/her right under Article 62, para 1, of this Law.  

Journalists’ special rights shall not include gathering information by dishonorable or otherwise impermissible means and methods, particularly by secret video or audio recording, or extortion, blackmail and any other impermissible way. 

Pseudonym 

Article 64

A journalist need not byline his/her pieces by his/her real name if he/she justifiably fears his/her assignments may expose him/her to considerable discomfort.  

A pseudonym shall not be insulting or immoral. 

An editor shall be entitled to deny a journalist the use of a pseudonym, if such pseudonym is contrary to editorial policy or rather inappropriate to an article or feature.  

Working for Several Media Outlets

Article 65

By statute or other by-law, an owner of a media outlet can forbid a journalist to work for several media outlets, if an engagement as such could result in unfair media competition. 

Copyrights 

Article 66

A journalist shall have a moral copyright on his/her article or feature, and shall be entitled to copyright them in line with regulations on intellectual property and the code of professional ethics. 

PUBLIC INFORMATION LIABILITY  
Liability of an Owner 

Article 67 

An owner of a media outlet shall be liable for its contents under provisions of civil and penal laws.  

Managing Editor 

Article 68 

A managing editor shall be a responsible person appointed by an owner, and liable for a media outlet’s entire or partial contents under civil and penal laws.  

A media outlet can have several managing editors with clearly defined responsibilities.  

If a media outlet is left without a managing editor, a director of the owner’s company shall be liable for contents of the media outlet.  

Distributor’s Liability 

Article 69

Any distributor of an unregistered or foreign media outlet shall be liable for its contents under general provisions of civil and penal laws.  

A responsible person appointed by a distributor of an unregistered or foreign media outlet shall be liable, as a managing editor, for its contents. 

If an unregistered domestic media outlet carries/airs an imprint/identification sign the contents of which are accurate or accurate in part, a distributor of the unregistered media outlet and a responsible person appointed by him/her shall not be liable for its contents. 

Journalist’s Liability 

Article 70 

A journalist who has written an article or is an author of a feature that has produced harmful effects, or has taken part in writing such article or making of such feature, shall be liable under provisions of civil and penal laws. 

While deciding on a journalist’s liability, a court of law or other state body shall take particular care that its decision does not violate citizens’ right to be informed and, before passing its ruling, shall assert the degree of damage suffered by the actual work, the journalist’s intentions behind it, and to what extent the journalist has observed professional rules, the code of ethics in journalism and principles of this Law. 

Liability of a Source of Information 

Article 71 

An attributed source of information shall be liable for accuracy of the information a journalist has published and negative effects views contained in it have produced. 

A journalist shall be liable for a published/aired information or view only in the case of an unattributed source or if publishing/airing of the information figures as a crime. 

EDITORS 

Editors

Article 72

An editor is a person assigned to decisively influence contents and editorial policy of a media outlet as a whole (chief editor) or of a section of the media outlet (editor) and has been appointed by an owner's act or hired under contract. 

Chief Editor 

Article 73

A chief editor determines editorial policy of a media outlet as a whole, gives assignments to editors of particular sections and decides on contents of the media outlet.  

A person registered as a managing editor of a media outlet as a whole shall be a chief editor.  

Editor 

Article 74 

An editor elaborates and implements the editorial policy of a media outlet and decides on contents of its section (a newspaper section, a type of radio or TV program, a particular radio or TV show, etc.) within the bounds of his authority.  

A person registered as a managing editor of a media outlet's section shall be the editor of that section.   

Editor Acting as a Journalist

Article 75

Editors may perform all journalistic tasks and assignments, and have all journalists' rights and duties.  

EDITOR-JOURNALIST RELATIONS 

Assignments 

Article 76

A journalist shall carry out all assignments given by an editor. 

Exceptionally, a journalist shall not be obliged to carry out assignments, if they are contrary to the provisions of this Law or if carrying them out will violate provisions of this or any other law.  

Editor's Rights 

Article 77

An editor shall be entitled to deny publishing/broadcasting of any article/feature without a journalist's consent, and to make any correction in the article/feature.  

A journalist shall be entitled not to recognize his authorship, if an editor's intervention without his/her consent has vitally changed the contents or purpose of his/her article/feature.  

In the case under para 2 of the Article, a journalist shall not be responsible for the article/feature.  

Editor's Explanation 

Article 78 

At a professional journalists association's request, an editor shall be obliged to submit a written explanation wherein he/she will quote reasons for having revised an article/feature without a journalist's consent or reasons for having denied publishing/broadcasting of an article/feature.  

A professional journalists' association shall not be entitled to request an editor's explanation, if a journalist is not a regular employee or has not signed an agreement on any kind of permanent engagement with the media outlet's owner.   

SPECIAL REGULAR EMPLOYMENT RIGHTS 

Notice of Discharge 

Article 79 

Prior to giving a notice of discharge to a full-time journalist, an owner of a media outlet shall ask for his/her professional association’s opinion, if the journalist is a member of the one.  

In the case a disciplinary procedure against a journalist who has violated discipline is under way and may result in the disciplinary measure of discharge, an owner of a media outlet shall, prior to deciding the case, ask for a professional association’s opinion, if the journalist is a member of the one.

Unless the association provides the owner with its opinion within eight days from the day of the receipt of the request, the journalist shall be dismissed or subject to a disciplinary measure in line with general regulations on regular employment.  

The association’s opinion shall not be mandatory, but the owner of a media outlet shall have to take it into account. 

Professional Association’s Opinion 

Article 80 

The communication whereby the owner of a media outlet asks for the professional association’s opinion shall include detailed reasons for a journalist’s dismissal or initiating disciplinary procedure against him/her. 

While shaping its opinion, the professional association shall take into account the principles of this Law, professional rules and a journalist code of ethics.

Appointment to another Job

Article 81

If an owner of a media outlet has appointed a full-time journalist to another job without his/her consent, the journalist’s professional association shall be entitled to ask for explanation of the decision to appoint the journalist to another job. 

 At the professional association’s request, the owner of a media outlet shall convey to it – within eight days from the day he/she received the request - a written explanation, wherein he/she shall quote reasons for the decision to appoint the journalist to another job.

Upon receiving the owner’s request, the professional association may convey him/her its written opinion.  

SECURING EVIDENCE 

Temporary Keeping of the Media’s Records

Article 82 

Owners of media outlets shall keep at least one copy of their media outlet’s record for at least fifteen days from the day of publicizing (every single issue of a newspaper, 24-hour recording of a broadcast TV or radio program or any other record on any other media outlet). 

Right to Inspect 

Article 83 

If asked by a court or a body in charge of internal affairs, an owner of a media outlet shall allow inspection of his/her media outlet’s record or deliver a copy of it within 24 hours from the moment he/she has received such request.  

The obligation under para 1 of this Article shall include any interested person under the condition he/she pays actual costs of inspection or photocopying. 

SPECIAL OBLIGATIONS IN THE DOMAIN OF PUBLIC INFORMATION 

Mandatory Publicizing of Official Press Releases 

Article 84 

When ordered so, every owner of a media outlet shall publicize press releases issued by the President of the Republic, the government, the Speaker of the Legislature or ministries, if requests as such are accompanied by explanations saying that publicizing of press releases is of particular significance for the state’s defense and security or for citizens’ lives, health and property. 

Press releases under para 1 of this Article shall be publicized without delay, integrally and free of charge. 

Mandatory Publicizing of a Court’s Decision 

Article 85 

When ordered so, every owner of a media outlet shall publicize an effective court decision whereby publicizing of such decision in the media has been specified.  

The court’s decision under para 1 of this Article shall list the media that shall publicize the decision, the period within which it shall be publicized and whether it shall be publicized integrally or partially. 

An owner of a media outlet shall be entitled to an appropriate compensation for publicizing the court’s decision under para 1 of this Article.  

The owner of a media outlet under para 1 of this Article shall not condition publicizing on advance payment. 

Hate Speech 

Article 86

Besides inciting commitment of a crime, publicizing of information or ideas standing for “hate speech” shall be prohibited. 

“Hate speech” implies in particular: an information or an idea that might stir up intolerance against an individual or a group that are or are not members of a particular race, nation or ethnic group, have or have not a particular citizenship, are or are not of a particular sex and age, or political, religious or any other affiliation. 

Protection of Children 

Article 87 

Bearing in mind children’s rights, the media shall take particular care that their contents or mode of distribution do not impair in any way a child’s moral, intellectual, emotional and social development. 

Contents of the media that may impair a child’s development in terms quoted under para 1 of this Article shall be clearly separated and marked as such, and distributed so as to minimize the possibility of being available to children.  

Circumstantial Care 

Article 88 

Prior to publicizing an information via a media outlet, circumstantial care shall be taken while assessing the information’s accuracy. 

Prior to publicizing a value judgment via a media outlet, circumstantial care shall be taken while assessing a possible illegality of a publicly expressed value judgment.  

The obligation under paras 1 and 2 of the Article shall include publicizing of a retort, correction or polemic. 

Live Broadcasts and Call Ins 

Article 89

During a TV or a radio live talk show with guests in the studio or a host accepting telephone calls from the audience, a circumstantial care implies a mandatory warning to a guest and an apology to viewers/listeners in the case the guest says anything that violates any provision of this Law. 

In extreme cases, a talk show shall be ended, i.e. guests shall not be allowed to go on talking, or technical measures shall be taken to hinder inappropriate guesting.  

Information about a Crime 

Article 90

Information about a committed crime shall be composed so as not to imply probability or a belief that a suspect, an accused or indicted person is more guilty than deemed probable by relevant bodies. 

At the request of the person subject to criminal proceedings the public has been informed about via the media, information about an effective dismissal of the case, refutal of accusation or dropping of charges shall be publicized. 

Information about the outcome of criminal proceedings shall be publicized according to the rules on publicizing a retort or a correction.  

A set period for submitting a request to publicize information about the outcome of criminal proceedings shall start 30 days after the day a court’s decision becomes effective.   

ADVERTISEMENTS AND ANNOUNCEMENTS 

Punishable Activities 

Article 91 

Advertising of punishable activities shall be considered incitement in the penal sense of the term. 

A responsible person appointed by a media outlet's owner shall be taken as accomplice in the penal sense of the term, if the media outlet advertises a punishable activity. 

Alcohol and Tobacco 

Article 92 

Advertising of alcoholic beverages and products of the tobacco industry shall be prohibited.  

Even advertisements referring just to a trademark or the name of a manufacturer of alcoholic beverages or products of the tobacco industry shall be taken as advertising of products containing alcohol or tobacco. 

Narcotics and Drugs  

Article 93 

Advertising of narcotics and psychotropic substances shall be prohibited. 

Advertising of drugs obtained on a doctor's prescription only and taken under medical control shall be prohibited.  

Arms

Article 94 

Advertising of firearms and sidearms shall be prohibited. 

Household appliances or tools used in particular trades shall not be considered sidearms by the letter of this law, unless advertisements indicate or even hint that such appliances or tools might be used as sidearms.  

Pornography 

Article 95 

Advertising of pornographic publications and audio and video services of pornographic character shall be prohibited. 

Gambling Games 

Article 96

Advertising of gambling games, except for those regulations on gambling games stipulate as conventional, shall be prohibited. 

Announcements 

Article 97

Restrictions provided for advertising shall be fully applied to announcing via the media. 

Exceptionally, announcing individual sales of sporting and hunting guns, and firearms and sidearms that figure as war trophies and rare items in collections shall be permitted.  

Bodily Organs  

Article 98

Announcing bodily organs or transplantable or transfusive tissues to be sold or bought shall be prohibited. 

Personal Information

Article 99

Publicizing of obituaries and birth or marriage announcements shall imply full identification of the person who placed such order.  

Announcements of memorial services, marriage anniversaries and birthdays shall be treated as the same as obituaries, and marriage and birth announcements.   

Special Reporting 

Article 100 

Contents and the way of publicizing information or views about products, services and activities the advertising of which is prohibited, shall be such as not to produce advertising effects.  

TRANSMISSION FROM OTHER MEDIA 
News Stories, Reports, Commentaries  

Article 101

Transmission of news stories and reports from other media, along with mandatory attribution of the source, shall be permitted. .

No one shall be entitled to forbid transmission of news stories and reports from one media outlet to another. 

Payment of transmission shall be regulated by provisions of the civil law.    

Other Features 

Article 102

Rights and duties related to transmission of other features (except for news stories and reports) from another media outlet shall be regulated by general provision of the civil law.  

Liability for Transmission from other Media 

Article 103

Liability for information or view transmitted from another media outlet shall be the same as the liability for information or view coming from a media outlet's proper sources.

RETORT, CORRECTION AND POLEMIC 

Right to Retort 

Article 104

Any person shall have the right to retort, if publicizing of an information or view has impaired any of his/her interests.  

Obligation to Publicize a Retort 

Article 105

An owner of a media outlet shall be obliged to publicize a retort under conditions stipulated by this law.  

An owner of a media outlet shall be obliged to publicize a retort, regardless of the fact that the disputed information or view has been transmitted from another media outlet.  

A retort shall be publicized even if a guest of a live radio or TV talk show has been the source of the disputed information or view. 

Form and Substance of a Retort 

Article 106

A retort shall be presented in writing only, even if it refers to information or view that have been expressed in a nonverbal way (picture, illustration, etc.). 

The length of a retort shall correspond both to contents and the length of the disputed information or view. 

A retort interprets the substance of an impaired interest and provides additional information fit to remove consequences of or relieve the impaired interest.  

Deadline for Presenting a Retort 

Article 107 

A retort shall be presented to a media outlet's owner within 15 days from the day of publicizing a disputed information or view.  

Deadline for Publicizing a Retort 

Article 108 

A retort shall be publicized in two days at the latest from the day of its receipt or in when a media outlet next appears in public.  

A retort can be publicized at a later date in the same section or show, if requested so by a person eager to retort.  

Publicizing of a Retort 

Article 109 

A retort to information or a view carried by a newspaper shall be published in the same section and under the same column, shall have the same layout, shall be marked as such and a reference to a relevant headline shall be made.  

A retort to information or a view carried by a radio or TV broadcast shall be aired at the same time slot as the disputed information of view, shall be market as such and a reference to the title of a relevant show shall be made.  

A person requesting publicizing of his/her retort can permit its publicizing in some other way.   

A retort shall be publicized in other media in a similar manner, suitable to a particular media outlet. 

Banning Commentaries on a Retort 

Article 110 

A commentary on a retort shall not be publicized on the same day in the same media outlet. 

Right to Correction 

Article 111 

Any interested person shall be entitled to a correction of an untrue information.   

An incomplete information shall be considered untrue, if certain elements omitted in the information essentially change its sense and meaning. 

A person whose interest might be impaired by publicizing of an untrue information shall be considered an interested person.  

Obligation to Publicize a Correction 

Article 112

An owner of a media outlet shall be obliged to publicize a correction under conditions stipulated by this law.  

An owner of a media outlet shall be obliged to publicize a correction, regardless of the fact that the untrue information has been transmitted from another media outlet.  

A correction shall be publicized even if a guest of a live radio or TV talk show has been the source of the untrue information.  

Form and Substance of a Correction 

Article 113

A correction can be made writing or in the same way the untrue information has been presented (picture, illustration, etc.). 

The length of a correction shall correspond both to contents and the length of the untrue information. 

A correction shall include a quotation from the untrue information and offer evidence of its falseness, and, if possible, present new, true information. 

Deadline for Presenting a Correction 

Article 114

A correction shall be presented to a media outlet's owner within 15 days from the day of publicizing an untrue information.  

Deadline for Publicizing a Correction 

Article 115 

A correction shall be publicized in two days at the latest from the day of its receipt or when a media outlet next appears in public.  

A correction can be publicized at a later date in the next appearance of the same section or show, if requested so by a person concerned.  

Publicizing of a Correction 

Article 116 

A correction of an untrue information carried by a newspaper shall be published in the same section and under the same column, shall have the same layout, shall be marked as such and a reference to a relevant headline shall be made.  

A correction of a untrue information carried by a radio or TV broadcast shall be aired at the same time slot as the untrue information of view, shall be market as such and a reference to the title of a relevant show shall be made.  

A person requesting publicizing of his/her correction can permit its publicizing in some other way.   

A correction shall be publicized in other media in a similar manner, suitable to a particular media outlet. 

Polemic

Article 117 

Presentation of an argument against a retort or a correction, or a request to have a retort or a correction corrected starts a polemic. 

A media outlet shall publicize a polemic in line with provisions dealing with publicizing of a retort or a correction, and shall give the opportunity to each party in the polemic to state his/her views at least twice. 

Compensation

Article 118

Proceedings for compensation for the damage suffered because of a publicized information or view can be instituted with a court regardless of the right to have a retort or correction publicized. 

Revoking of Information and Distancing from a View

Article 119  

An owner of a media outlet shall not be taken liable for a damage, if the person requesting to have his/her retort or correction publicized explicitly states in writing that he/she will be satisfied with revoking of information or distancing from a view.  

Revoking of information implies in particular: stating that the information was harmful, incomplete or untrue, or letting the audience know that the information was not grounded on sufficient evidence and explaining why the information was untrue or harmful.  

Distancing from a publicized view implies in particular: publicly expressed disagreement with the publicized view and explanation about negative effects of the disputed view.  

Revocation of information and distancing from a view shall be publicized in line with provisions dealing with publicizing of a retort or a correction. 

JOURNALISTS' ASSOCIATIONS 

Article 120

Journalists shall be free to set up their professional associations, in line with regulations dealing with establishment of citizens' associations.  

Article 121 

Journalists' associations shall be focused at exercising citizens' right to seek, receive and impart information, ideas or views, and at exercising journalists' professional rights and duties.  

Journalists' associations shall endeavor to have principles of an open society implemented.  

Article 122 

Besides prescribed by-laws, journalists' associations shall set down their codes of ethics. 

Several journalists' associations can adopt a common code of ethics.  

Article 123 

When accepting new member, issuing journalist ID cards and giving its opinion about particular journalists' actions, a journalists' association shall observe principles of this Law. 

Article 124

A journalists' association shall be entitled to interfere in labor dispute initiated by a journalist and in legal proceedings instituted to protect citizens' right to public information. 

PROTECTION OF THE RIGHT TO PUBLIC INFORMATION

Special Legal Protection 

Article 125

Proceedings instituted to protect citizens' right to public information can be conducted independently of any already brought or ongoing civil lawsuit or criminal proceedings or misdemeanor procedure. 

Citizens' right to public information shall be violated particularly if there is discrimination on the media market, if provisions on access to public information and their equal treatment are breached, if an editor has exceeded his/her authority, if "hate speech" is publicized, if provisions on publicizing a retort, correction or polemics are not observed and if prohibited advertisements and announcements are publicized. 

Application of Litigation Rules 

Article 126

Proceedings instituted to protect citizens' right to public information shall be conducted under provisions of the Litigation Law, unless otherwise stipulated by this Law.  

As a court of first instance, the District Court shall be in charge of proceedings initiated to protect citizens' right to public information.  

Parties to the Lawsuit

Article 127

Any interested person can be a plaintiff in proceedings initiated to protect citizens' right to public information. 

An organization dealing with fundamental human rights shall also be considered an interested party.  

Charges can be brought against an owner of a media outlet, a distributor of a media outlet, a responsible person appointed by an owner of a media outlet, a responsible person appointed by a distributor, the state and a responsible person from a state body.

Terms of a Sentence

Article 128

Terms of a sentence whereby a court accepts a pleading shall assert that citizens' right to public information has been violated, detail the violation and order publicizing of the sentence in three dailies at most, in two radio programs at most, in two TV programs at most, by one wire service at most and in one weekly at most, and bind a defendant to make a down payment on publicizing the amount of which it shall determine flat rate. 

Depending of the gravity of the violation, the court shall accept the pleading integrally or partially. 

Deadline for Pressing Charges 

Article 129 

Charges shall be pressed within 30 days from the day citizens' right to public information has been violated.  

Urgent Action by a Court 

Article 130

Proceedings initiated to protect citizens' right to public information shall be considered urgent and, immediately after a charge is filed, a court shall be obliged to promptly secure documents in evidence that have been offered, deliver all written documents and schedule a trial within 15 days from the day the charge has been filed.    

In the case of several plaintiffs, the court shall promptly appoint an authorized person to receive written documents from them.  

The court's ineffectuality can be considered violation of citizens' right to public information. 

PENAL PROVISIONS 

Misdemeanors

Article 131

A fine amounting to 10,000-100,000 dinars shall be ruled to the owner of a media outlet that 

· fails to publicize in his/her media outlet an imprint or abbreviated imprint, or publicizes an incomplete or untrue imprint or abbreviated imprint, or publicizes both sloppily (Articles 41, 42, 43, 44, 45, 46 and 47);




In the case the owner of a media outlet is a legal person, a responsible person appointed by the owner shall also be fined 5,000-20,000 dinars for the misdemeanor under para 1 of this Article.  

Article 132 

A fine amounting to 100,000-1,000.000 dinars shall be ruled to the owner of a media outlet that 

· fails to meet or sloppily meets the obligation to temporarily keep at least one copy of his/her media outlet’s record (Article 82); 

· denies the right to inspection of his/her media outlet's record or fails to sent a copy of it to an authorized person (Article 83); 

· fails to publicize an official press release the publicizing of which is mandatory (Article 84);

· fail to publicize an effective court decision the publicizing of which is mandatory (Article 85).                     

In the case the owner of a media outlet is a legal person, a responsible person appointed by the owner shall also be fined 50,000-100,000 dinars for the misdemeanor under para 1 of this Article.   

Article 133. 

A fine amounting to 100,000-500,000 dinars shall be ruled to the owner of a media outlet that   

· advertises sales of alcoholic beverages or products of the tobacco industry (Article 92);  

· advertises gambling games services (Article 96) 

· aviatrixes sales or purchase of pornographic publications and pornographic services (Article 95);

· advertises sales of firearms (Article 94);

· advertises sales of narcotics and drugs (Article 93);

· advertises sales or purchase of bodily organs and tissues (Article 98).

In the case the owner of a media outlet is a legal person, a responsible person appointed by the owner shall also be fined 50,000-100,000 dinars for the misdemeanor under para 1 of this Article. 

Breaches of Business Law 

Article 134 

A fine amounting to 500,000-1,100,000 dinars shall be ruled to the owner of a media outlet that has breached the business law by   

· advertising alcoholic beverages or products of tobacco industry (Article 92);  

· advertising gambling games (Article 96); 

· advertising pornographic publications an pornographic services (Article 95);

· advertising firearms (Article 94)

· advertising narcotics or drugs (Article 93);

· advertising sales or purchase of bodily organs and tissues (Article 98).

In the case the owner of a media outlet is a legal person, this legal person's responsible person shall be fined 50,000 -100,000 dinars for breaches of the Business Law under para 1 of this Article.   

TRANSITORY AND FINAL PROVISIONS 

Article 135 

This Law shall be effective within eight days from the day of it is published in the Official Bulletin of the Republic of Serbia. 

Article 136 

The Government of the Republic of Serbia shall be empowered to appoint the relevant body or relevant bodies under Article 27 of this Law within three months. 

Article 137 

Once this Law is effective, provisions of the Public Information Law (Official Bulletin of the Republic of Serbia No. 36/98) effective under the Law on Ineffectiveness of the Public Information Law (Official Bulletin of the Republic of Serbia No. 11/2001) shall be ineffective. 

